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The Chicago History Museum would like to thank the following partners which have made this
design competition possible.

Ovation TV

With a mission to "Make Life Creative,” Ovation TV is a multiplatform network focused on entertaining,
inspiring and engaging the artist in all of us by offering original and acquired programming focused on
art, culture and creativity. The network is distributed via cable, satellite and telco, and is complemented
with its popular broadband website. Ovation TV premiered in 1997 and was re-launched on June 20, 2007
to a national audience with its additional carriage on DIRECTYV. Since then, the network has added
carriage on DISH Network and on major cable systems across the country en route to becoming one of
the fastest-growing television networks, with a subscriber base approaching 30 million. Ovation TV is the
presenting sponsor of FashioNext.

Brentano Fabrics

A Chicago-based textile company that manufactures fabrics according to their philosophy of beauty +
performance. Their design team pushes the boundaries of patterns, materials, weaves, and color while
maintaining usability. Additionally, they produce a range of eco-fabrics under their Brentano Green
label. Brentano is the exclusive provider of all the fabric for this design competition.

Costume Council of the Chicago Historical Society

The purpose of the Costume Council is to support the Chicago History Museum as a leader in the
documentation and interpretation of the history and the art of costume. The Chicago History
Museum serves as a unique national resource for the preservation, interpretation, and
understanding of history through the collection, examination and documentation of costume. The
Costume Council proudly supports the collection, which has grown to be one of the world’s
premier costume collections with over 50,000 pieces dating back to the 1750s.

Chicagoland Mercedes-Benz Dealers

Mercedes-Benz supports fashion throughout the United States with title sponsorship of Fashion
Week in New York, Los Angeles and Miami. As a style icon of its own, Mercedes-Benz is proud
to advance fashion in support of Chicago's rising stars. Through a commitment to innovation,
Mercedes-Benz has remained the global leader in automotive design for over 120 years, with
luxury, style and influence recognized across the world. The Chicagoland Mercedes-Benz
Dealers are the exclusive automotive sponsor of FashioNext, providing valet service for the finale
event on April 17, 2009.
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